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Concept Paper on ‘Arab — Sri Lanka Trade Investment and
Lourism Forum ¢

; 1.0 Preamble

f To organize an ‘Arab - Sri Lanka Trac 2, Investment and Tourism Forum with the objective of setting up
a platform for Businesses from Arah 1 ‘ountries and Sri Lanka to discuss Bilateral Tarde Opportunitics,
investment as wel] as Tourism.

The event will be organized Jointly by ke National Chamber of Exporters (NCE) and Chamber of Young
Lankan Entrepreneurs (COYLE).

The National Chamber of Exporters o Sri Lanka (NCE}

The National Chamber of Exporters o “Sri Lanka (NCE) is u private-sector Trade Chamber exclusively
serving Sri Lankan Exporters. The C amber has currently in its fold closer to 450 export Companies
including some of the major export he uses in Sri Lanka as well as SME sector expont companies. The
Chamber supports the development o this sector and recognizes the contribution made by exporters
towards the Economic Development o the country, ‘

The Membership of the Chamber rep esents leading exporters of all product and service sectors in Sri
Lanka. They range from different scales, Large to Spall export-oriented enterprises. The Chamiber
services are primarily focused on its ) wembers to promote and sustain international market share and be
global brand leaders. Due to this comiritment and working towards archiving goals of the Membership
the Chamber is nationally identified as *VOICE OF THE EXPORTER”.

The Chamber of Young Lankan Entr preneurs (COYLE)
The Chamber of Young Lankan Entre Jreneurs is a unique business chamber with 116 entrepreneurs of

some of the nation’s most respectat e and leading companies. COYLE promotes entrepreneurship, )

chambers, [t carries out regular annual ‘raining and developmen{_ programs, round table engagements with

foreign missions, government represen-atives and other leading corporates with the view of expanding the

global outreach of COYLE member ccmpanies but also to maximize exposure, training and development
‘ of its members and other entrepreneur: within the counury. Many of its members are regarded as some of
i " Sri Lanka’s topmost influential busine s leaders.
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2.0 Oblectives

* Showcase the Branded Product: and Services of Sri Lankan Exporters and Service Providers to

; Exporters and create awareness among prospective buyers, Retwilers, Whole sellers, reparding the
| range of Products and Services fferings by the Country

* Facilitate buyer-seller interactics, and negotiations, to establish Business Partnerships

* Aftract the attention of Internati snal Media, and other promotional bodies, regarding the offerings
of Sri Lanka to Intemational Mairkets

® Providingan Opportunity for SM:Es and Potential Exporters to supply to International Markets who
l arc in a position to introduce their Product and Service offerings to International Buyers

| 3.0 Target ggdknge.

1. Businesses from the Arab Cour tries including Importers, Retailers, Agents, Whole sellers, travel
agents and others who are inter ‘sted in conducting business with Sri Lankan Companies.

i 2. Sri Lankan Exporters of Produc s or Services and Service, Tourism refated entities and investrnent
[ seeking entities.

4.0 Export Statistics

"
Focused Arab Countries Ao CouWies ¢ Aral Leagua Counires 2029
o  Bahrain £

* Egypt
o  Jordan

o Kuwait

¢ Oman

¢  Qatar

e Saudi Arabja

! ® United Arab Emirates
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d) Sri Lanka Tourism Developt wnt Authority

®* Publishing Press relcases in $1i Lanka and all sefected Arab Countries,

*  ¢-mail campaign by the respe stive Sri Lankan Missions in these Arab Countries
® Social medig marketing

! It is recommended to obtain the se vices ol" a Social Media Marketing Company including creating

content.
A Ian
: IR Responsible i :
01 | Finalizing the Concept Note NCE & COYLE (03" Week of June)
02 | Forwarding the finalized Coicept not to the | COYLE ( 04™ Week of June)
Bgyptian Ambassador. |
03 | Round Table Meetings with the Ambassadors in | Coordinated by the | (01" Week of Jul y )
—{ 1he Arab Countrics in Sri Lank, . . Egyptian Embassy. S—
04 | Interviewing and Selecting a m rking company | NCE & COYLE |
05 | Mecting with Stake Holders NCE & COYL.E !
06 | Preparing budgets _ : NCE & COYLE .
07 | Event Planning, logistics, ad are 1o be | NCE & COYLE 02" Week of July
discussed while idcntiﬁ'ing the ;hallenges onwards)

Budgets to be prepared in consideratic 1 of the following:

Venue Cost ,

Setting-up tables & chairs for | 2B Sessions
Retreshments and Meals

Air Fair

Accommodation

Administration Cogt

Marketing Cost

Nowmswe .~
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