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Due to the success of our first course, EHA in parinership with HSMAI ME presents the second é-week virtual course

gl 6 J asad (il ALl sl 331 339001 dassg 31 (§puiall HSMAI go dstacilly EHA dudiniall cildaiall d0) asiii . Jo¥! Liszea Zlou) (35

Egyptian Hotel Association (EHA) redlized the need for adopting glbd 8 l:,mi)Jl Jasull it 8y9p dyusnll dogSall .;.S,.\T Al
digital fransformation in the hotel indusiry sector to keep pace with Sbyl dol> Wlis cilsy .allall jahill dsSloa) dbaiall dcluall
global development. There was a need to increase occupancy, iliiall 48,8 aeuwi cllil (g ally dulsall dsluwd) zoxills Jladl
and promote domestic and interational tourism, therefore EHA in pan B 6xe Jo¥ buwsll Gyl HSMAI o &Shuidl EHA &bauall

partnership with HSMAI ME, are delighted to present for the first
time in Egypt the fundamentals of Digital Marketing, Distribution
and Revenue Management,

bl 81l gajeilly Ladyl (Gageusl] Oluwluwl 892 @IABD

Agenda for the instructor led 6-sessions for the 3 disciplines: gedee JI gliauaiue Gliuul>
Session1+2 2+ 1 daudzdl
 Introduction to Digital Marketing and Distribution a8l gjailly Gagauill 6 doaiin
¢ What is Digital Marketing and Distribution and its importance? Tlogioal o Log ad)ll gijsilly Gaguill o Lo
* Demystifying Digital Marketing and Distribution (terminology, (penliolly Olalbuaall) Led)l gyjsilly Gagaill Jo= Gagedl] Alj]
concepts)
3 dualadl
Session 3 Glos JSit byl grjgally asul
« Digital Marketing & Distribution in action il laall iganlg .J.asi
 Best practice and Bad practice il Gawail dldad bl )yag dliol
= Case study examples of success stories liain duoladl algealls d0ils
* To-do list for your own hotel
4 dull
Session 4 Olsludl 8)15] 8 dorde
» Introduction to Revenue Management Slazcanly colslyl S RV
¢ What is Revenue Management and its importance? (ps2l2ally Olodbnall) colslydl 8,00 Jg= Gagasll dlj)
¢ Demystifying Revenue Management (terminology, concepts)
5 dualadl

Session 5 Sles JSin L_JI.\I).JIII o)l_iil
* Revenue Management in action 493 200 , Lilio 1J U L sisl laylaoll Tguwl J..as
e Best practice and Bad practice 229 Ji i;;l kA s il Gawad) s Olulysg dltel

= Case study examples of success stories 2023 g3lo 28 g0 Jumwusll ilgill acgall b aisy dolall plgall daild
e To-do list for your own hotel 3 R il

e 6 &l
Session 6 Ry @syptisnhotels ore Sl 8)lsls adyl gisilly (Gagaill ya gzl
 Putting together Digijtal Marketing, Click here to register today for vasll dasg s JS gy S
Distribution, and Revenue Management YT USDg200 Y (il Jagylly Lz glgisll degama)

¢ How it all links together (Tech stack and
inter-linking)

¢« Do’s and Don’ts

+ Own hotel action plan

1 Lt Bkl ded o dlegsuls
Deadline to register is 28 May 2023 Lol 3aiall Jac s

For enquires: mary@egyptianhotels.org
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ABOUT HSAAL M ea Loadl cl8 500 Jloct
HSMAL (Hosoi s+ Marketing el £ it o | v 3

angd ihel poriners by ¢ i KE ond oplinizng
feaciing advocate | eligent wabie hotel revenue growth, |

ciod discipiines by pr i 1 education, best proclicss
exchange, thought leadership, and networking for industry professionals os well as Industry partners, 1o learm moare about HSMALME, contact s on email.
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