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1. Viajes Sustetna Travel and Planeta Maya
2, Considerate group

3. Phuket Hotels Association

4. The Travel Foundation

5. Travel Without Plastic

6. Mekong Tourism Coordination Office
7. lade Mountain &Anse Chastanet Resorts
8. Roteiros de Charme

9. Bharhka Countryside Cottage Resort
10. Guava Amenities

11. Indunesian Waste Platform

12. World Food Travel Association

13, Cyprus Sustainable Tourism Initiative
14. Hongkong and Shanghai Hotals

15, Green Worms Eco Solution

16. Globus family of brands

17. Accor Group

18. IBEROSTAR Group

19. Club Med

20. Booking.com

21, DeSter

22, TUI Care Foundation

23, Hostel World Group

24. Six Senses

25. Melco Resorts & Entertainment Limited
26, Global Sustainable Tourlsm Council
27. ABTA The Travel Association

28. PATA Pacific Asia Travel Association
29, ANVR

30. Tour Operators Society of Kenya

31, Tiger Mountain Pokhara Lodge

32, CHAO hotel (Beljing)

33. Chumbe Island Coral Park

34. Dark Sky Association

35. Positive Imipact Forever

36, Sustainable First

37, Cascabel hoste}

38. Moicca hostel

39. Red Rocks Rwanda

40. G Adventures

41, ElGranado hostel
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42. MVQ Nederland

43. Internatlonal Aviation Waste Mangament
44, Pousada Serra Verde

45, Inkaterra

46. Shunyoso Cultur Ass Preservation Soceity




_RECOMMENDATIONS FOR THE TO URISM SECTOR TO CONTINUE TAKING ACTION ON PLASTIC
FOLLUTION DURING Covide19 recovery

X Remove unnecessary plastic packaging and items to reduce cross contamination touch points;
2, Develap robust cleaning and sanitization pracedures that encourage the adoption of reuse models

3! Evaluate the use of unavoidable plastic packaging and items, enquire about their recyclability and
reassess needs on a regular basis;

k. Engage suppliers, waste ma nagement providers and local governments to imprave the effectiveness
oTfactions, coordination and resilience;

5. Ensure open and transparent communication with employee and guests,

THE GLOBAL TOURISM PLASTICS INITIATIVE REQUIRES
TOURISM ORGANIZATIONS TO MAKE A SET OF
CONCRETE AND ACTIONABLE COMMITMENTS BY 2025:

« Eliminate problematic or unnecessary plastic packaging and items:

» Take action to move from single-use to reuse modals or reusable
alternatives:

+ (Engage the value chain to) move towards 100% of plastic packaging to
be reusable, recyclable, or compostable:

+ Take action to increase the amount of recycled content across all plastic
packaging and items used;

+ Collaborate and invest to increase the recycling and composting rates

for plastics: and
+ Report publicly and annually on progress made towards these targets.
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Global Tourism
Plastics Initiative

SUPPORTING ORGANIZATIONS

1) As a first step, signatories must familiarise themselves with the > Terms of Reference
(https://www.oneplanetnetwork.org/sites/default/files/tor_globaltourismplasticsinitiative.pdf), of
the Initiative, which detail the background on the development of the initiative, its governance
framework, key stakeholders and workstreams.

2) Secondly, potential signatories need to study in detail the > Signatory pack for supporting
organisations
(https://www.oneplanetnetwork.org/sites/default/files/global_tourism_plastic_initiative_supportingo
in particular the specific commitments for supporting organisations which are explained in Section
2. Using the signatory pack for supporting organisations as guidance, you can determine what
commitments your organisations is going to make and with what targets.

3) Once you have confirmation of the detailed commitments your organisation will make, the last
step is to complete the online signatory form for supporting organisations on this page.

NB: it is strongly suggested that this commitment be signed by C-Level Leadership or equivalent.
The involvement of C-Level leadership as ‘Single Point of Accountability’, be it the CEQ, COO, Chief
of Procurement, or equivalent, will ensure a transformational and more ambitious engagement.

Please also note that the signatory commitment form must be completed in one session and

cannot be saved, so be sure to have all your information available at the time of commencing this
form.

Once you have completed this online signatory form, the Global Tourism Plastics Initiative team
will get in touch with you to send you a PDF summary of the commitments you have made whic "'
you will need to sign and return via email to svitlana.mikhalyeva@un.org
(mailto:svitlana.mikhalyeva@un.org); pablo.montes@un.org (mailto:pablo.montes@un.org);
vftrapa@unwto.org (mailto:vftrapa@unwto.org)
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Thank you again for your interest in joining the Global Tourism Plastics Initiative and for taking
action to transition to circularity in the use of plastics.

* Required

Organisation details

1. Official name of your organisation *

Enter your answer

2. How does your organisation want to be referenced in official communications around the
Global Tourism Plastics Initiative? *

Enter your answer

3. Country of registration *

Enter your answer

4. Year of registration of your organisation (for governments, leave blank)

The value must be a number

hnps:llwww.oneplanetnetwork.org.’sustainabie-toufism/g[obai—tourism-plastics—initiative-supporting-organisations-signatory-form 3/4
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5. Organisation mission (max 150 words) *

Entar vmiir ancwer

Share
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