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TOURISM SECTOR TO CONTINUE
TAKING ACTION ON PLASTIC
POLLUTION

A new set of Recommendations published foday outline
how the global tourism sector can continue in its fight
against plastic pollution while effectively facing the public
health and hygiene challenges of the COVID-19

pandemic.

The ongoing pandemic has hit the tourism sector hard, putting more than 100 |
million jobs at nsk. Now, as countries begin to recover and tourism restarts in

a growing number of destinations, the Global Tourism Plastics Initiative, led

by the World Tourism Organization (UNWTO), the United Mations

Environment Programme (UNEP) and in collaboration with the Ellen

MacArthur Foundation, has provided a plan of action for both public and

private sector stakeholders to address the root causes of plastic

poliution in these challenging times.

The Recommendations for the Tourism Sactar te Continue Taking Action on Plastic

Pollution During COVID-19 Recovery illustrate how reducing the plastic footprint,
increasing the engagement of suppliers, working closer with waste service



providers, and ensuring transparency on the actions taken, can significantly
contribute to the responsible recavery of the tourism sector.

Businesses and governments united

UNWTO Secretary-Genearal Zurab Pololikashvili said: “As the tourism sector
restarts, we have a responsibility to build back better. Net managing the
transition into the new reality we are facing, including the strong focus on
health and hygiene measures, in a responsible manner may have a significant
environmental impact, which is why this renewed commitment is vitally
impaoriant. We are proud to announce the first signatories to the Global

Tourism Plastics Initiative today.”

When not properly disposed of, products such as gloves, masks and sanitiser
botlles can end up polluting the natural environments around maijor tourist
destinations.

UNEF Economy Division Director, Ligia Noronha adds: “We need to take a
science-based approach and support governments, business, and local
communities to ensure we are taking the most effective measures to protect
hygiene and health without creating pollution and causing harm to our natural
environment. These recommendations addressing hygiene and disposable
plastic can support tourism sector stakeholders in their efforts towards a
responsible recovery,

Accor, Club Med and Iberostar Group Commit to Initiative

The recommendations come as major global tourism companies Accor, Club
Med, and |berostar Group cement their commitment to fighting plastic




pollution and become three of the first official signatories to the Global
Touriem Plastics Initiative, along with more than 20 signatories from across
all continents, including major industry players and éuppnrﬂng organisations
which will act as multipliers. Alongside these, the World Wide Fund for Nature
(WWF) is @ member of the Global Tourism Plastics Initiative Advisory
Committee and has informed these latest recommendations.

About the Global Tourism Plastics Initiative

The Global Tourism Plastics Initiative unites the tourism sector behind a
common vision to address the root causes of plastic poliution. It enables
businesses and governments to take concerted action, leading by example in
the shift towards a circularity in the use of plastics. Developed within the
framework of the Sustainable Tourism Programme of the One Planet network,
a multi-stakeholder partnership to implement SDG 12 on Sustainable
Consumption and Production, the Global Tourism Plastics Initiative is led
by the United Nations Environment Programme and the World Tourism
Organisation, in collaboration with the Ellen MacArthur Foundation.

The Global Tourism Plastics Initiative unites the tourism secior behind a common vision to
address the root causes of plastic pollution. It enables businesses. povermments, and ather
wourism stakeholders to 1ake concerted action, leading by example in the shift towards circularity
in the nge of plagties.

It’s time for tourism to take on plastic
pollution

Tourism companies and destinations have been making great strides towards reducing their
environmental impact and operating in harmony with natre, Yet, the problem of plastic
pollution in towrism is too big for any single organisation to fix on iis own, To match the scale of
the problem, changes need to take place across the whole tourism value chain. Therefore tourism




stakeholders around the world are working together and taking & sysiemic approach through the
Global Tourism Plastics Initiative,

The Global Tourism Plastics Initiative requires tourism organizations to make a set of concrete
and actionable commitments by 2025;
- Eliminate problematic or unnecessary plastic packaging and items by 2025;

- Take action tw increase the amount of recyeled comtent across all plastic packaging and items
used;

. Take action to increase the amount of recyeled content aeross all plastic packaging and items
sed:

. Commit to collaborate and invest to increase the recycling and composting rates for plastics:
- Reporm publicly and annually on progress made towands these targets.

The Global Tourism Plastics Initiative will support companies, destinations, associations and
NGOs through:

Sharing information about actions and solutions 1w the plastic pollution challenge being
implemented across the sector;

Fostering sustainable procurement practices and collaboration with suppliers;

Premoting collaboration at destination level to improve wasie management practices;
Consolidating and disseminating the progress reported by all signatories;

Showeazing the leadership of the sector.

Tourism’s plastic pollution problem

Plastic pollution is one of the majer environmental challenges of our time, and tourizm has an
impartant role to play in contributing to the solution. Much of the plastic used in tourism is made
10 he thrown away &nd often can’t be recycled, leading to larpe smounts of pollution.

Tourism can be part of the solution

The Global Tourism Plastics Initiative is an opportunity for fourism
companies, destinations. associations and NGOs to step forward as plobal leaders addressing the
roof causes of plastic pollution,




Onar shared natural environment is one of the tourism sector’s most valusble assets, and tourism
companies. destinations, associations and NGOs have an important role to play as custodians of
these outdoor spaces.

Through the Global Tourism Plastics Initiative, the tourism sector can make positive
contributions, such as:

Reducing landfill, pollution, natural resource depletion and greenhouse gas emissions;

Raising awareness of conservation among staff and guests to avoid single-use plastic products;

Influencing their suppliers to produce more sustainable alternatives to single-use plastic
products;

Working with governments to improve local waste infrastructure and community facilities:
Creating sustainable livelihoods and long-term community prosperity in harmeny with nature.

By taking serious action in a coordinated manner on plastic pollution, the tourism sector can help
preserve and protect the places and wildlife that make destinations worth visiting.
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The COVIDA9

panderic &
unprecedented  socio-scopomic impacts  end
at the same tire & demanstrating the crucizl
rale that sustainablisg FI-I.I:.'F- in socisties: for
all business models sad indvidusl behaviors
Toursm, one of the hasdest bt economec
sacions, representing 10% of glokal GDP, may
face a decling in international tounst arivals of
EB-78% during 2020, putting 100 to 120 millan
direct tourism jobs at nsk'. Additional impacts
such as pollution ard threats 1o the conservation
of wildlife and biodiversity remain difficedt to
guanify,

causing
=

The sector's initial rasponse to the pandamic
has placad & strong focus an public health and
hygiene and has often not considerad these
meskuret in the context of their anvironmental
mmpact such as the additional waste gemnersted
water consumed, and chemicals wsed

Due ® Incomect disposal  and  waste
management, plastic products sech as ghoves,
mas«s. and hand sanitizes battles heve already
oean found in the natural environments of major
tourism destinaticns?. The higher demand for
disposable plastic tems, which 7 many casas
are unrecyciable, could mean mare plastic wasts
ending up as pollution and thareby undarmining
the natural emiooment epen  which  moch
tounsm activity depends as an invaluabée shared

———

asset, As such, a sustainable recovery from this
£rigis is essential ta aveid facing an enwironmantal
crisis connactad to plastic palkution.

The COVID-19 pandemic has made & mone
comples to use plastics sustamably in many
dastinations and toursm businesses. At the
E3Me Time, wasle management systems, many
of which warg already under stress bafora this
oriss, are not fully operational yet in many
destnations, The pandermic has also shed light
an tha w'mvn:"ahility ﬂfgl-:;bal witiue chairs and an
the mlevance of circular begness modsls in the
uts of plagtice. Circular pr-m:iplns fee 5ingig-um
products provide eredible, altemative aoluticns,
Smong these, reusability can, in many cases,
increase the traceshbility and contral of hygiene
and sandtation by tourem companies while
ensuring that tounam operates within the incal
recycing capacities of destinations to the largast
axtent possibla,

Restarting touwrism responsibly  reguires that
future operations be guided by a science-based
approach in onder io support governments,
businass, and local commemities o undarstand
the trade-offs of decikion-making processes that
aim to align hygisna and health protocols with
sustiinability eriteria. The Glabal Taurisrn Plastics
Eetiative, lnunched Jﬂl‘ll,.l.ll}l 2020 ta prl:ll.'iu;ig a
platform for the tourrsm sector in s fght against
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plastic |_l;.l|I|..'lir_'r:. rEcognizes that anvironmeantal 2. Deveiop  robst '.'-"3‘\1"'-'--:-"-5' and sanitization
challenges have bean Turther exbcerbated by procedures that encowage the adoption of
the pandemic and that there is 2 need to come reuse mocels;
tagether to build the munsm sactorback beed.
3. Evalvato the use of wnawoidable plastic

Tne following five recommendetions are packsging and items, enquine abour phair
scidressed fo tourssm stakeholders with the aim recyciability and reassess needs on 3 reguler
of supparting them to continue fighting plastic basrs: 3
poflution during the COVID-19 recovery.  This
decument ilustrates how reducing the plastic 4. Engege  supplissd,  waste  mansgement
foatpring, increasing the angagamant ofsuppliers, prowiders and local governmants to improwva
weaking closer with waste service providers, and the effactivaness of acions, caordination ang
EnEuring transparency on the actions taken, can resmience;
significantly contribute to & regpansible recovery
of tha toursm sected. The document buelds % Ensure e 8 FanspaErans Somrmunication
on the key concepts underdying the commen with staff and elienis
vigon for a circular economy for plastie?, the
One Planet Vision for @ Responsible Recovery
of the Toursm Secto® and the latest available
guidance from the Woarld Health Organizations
MHOL YWodd Touwrisrn Crganization (LINWTO),
UM Enwironment. Programme [UMEPL  Ellen
Machrinur Foumdation, and leading  business
BEEOCETONS. Thease moommendations should
be sean &z complementary 1o natonal and loca
regulstions
1. Remowe unnecessary olastic pacragqing and

fernshte raduce crass contamination touch

paings;
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REMOVE UNNECESSARY PLASTIC PACKAGING AND ITEMSTO
REDUCE CROSS CONTAMINATION TOUCH POINTS

According to the WHO, indirect contact with
an infected person throwgh touch points (e
by toudhing & surface or object that has been
contaminates  with respurgtary secrelions arnd
then touching  own mowth, nose, or ayes) = a
route of trarsmigsion of DOVID-19.% Raducmg
toueh paints that would sllow thie transrmisgion
ko oceur, and enswring that marenialsfobjects that
could have baen touched by a8 guest or siafl are
propardly sanitized, is of utmost importance.

El:ﬁgle-use FIEE-E-':.C rhEms ang F.':::I-Lﬂgina arE nat
sanitization measures iy theraelves - the virus can
surywe on thase - and can rearesen |l Louch rairiks
a5 they could have been comeminated gurng
it procwsetion, transporl or hangl | E.-Fg:n:_h-uqe
plastic ams and packaging should themifors be
sanitizad bafors they are used by guests/clients. |
In Impaatant loy alsa comsicdar whalher the adoition
of sngle-uin plastle a3 o protection mechansm
wiil actually anhance protection. If rot, regular
andd cloap disinfection of the atherwise packaged
llam aliould ke the ecommended solution

Theuss of disoossble gloves isrecommanded cnly
I oocEmons when i s R REREY from a.paﬁ:'ur.al
safety perspective, while “for cleaning surfaces
in ron-heglth care sening emwionments™ it =
recormnmended to apply sanitization procedures
in  eccordance  with  the mecommandatsns
of the manafacturer of cleaning prodicts or

& Wordd Hashh D iesteen. J0OD. Dperabional comadwra lizns for COAVD 19

dignfectants’, WHD indicstes that disposable
= T showdd not ba used as a substitute for
hardwashing as the fatter is a geater protective
bamiad 1o infection. In  addition, weesing
dispesabla gloves can gve 3 false sense of
security ard miy rasult in stalf net washing hards
a5 frequently as racuired ®

Contiruing to carefully remova unnecessary
plaatic packeqibg and iterme durng COMID-19
TEEC“L'IIT!.I' oan contrnbute = I'ﬂl'.L-I.'FI rl":l.ll.'h
points. Making only the necessarny plastic [tems
prcassipin ang available to the guests (or
gvailable upon mouest] will mduece touch points
and avaid annecossary cleaning and disinfection
aperatonsl procsgurss whele imiing  [plashc)
Wasil Sreatan.

Plain takeaways:

*  Reduce towch poirts whare indirget cantact
with an infected person can happen

= Remowve Linn&Casasry :;J|a5.[|l: :.Jau:kﬁg:ng &nd
itema to reduce touch points

*  Sngle-use plastic lkems and packaging gre
reat sanitization measunas in themseles

* Every single usn—r.hmi: _r:.an:_.'ma-gﬂg.":ta:":
should ba F-r-.'.ur::-r‘::.l sanitized

= Wake only the necesaany plastic iterm accegsibls
and avadable to the guests (or available upon
reciiest) o avedd unnecessary sanitzation
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DEVELOP ROBUST CLEANING AND SANITIZATION PROCEDURES
THAT ENCOURAGE THE ADOPTION OF REUSE MODELS

An wecreased wse of single-use plashic tame
Thl=] packlging imtourism -:pqr;ll;inr.i can be
perceived as an eamotion-based respanse to the
COVIDA9, ap a way of demonstrating 1o each
guesticibent that they are getting & “clean/sale’
pristing” axparience. However, ersuring hyglana
ad ssfety primanly depends on robust and
reliable cleaning and sapitization procedures.

A3 geen i recommendation n®1, single-use
plastic itams and packaging raguire sanitization
and thersfors their wse coes not excluce an
enganization from having to apply ceaning and
sanitization proceduras. in this sense, with the
integration of cleaning and sanitization protacals
within npnr:tir,'-'!; hning al:ur,nll.l':';':.l NECESSArY,
opting for reusable plastc products appears.as a
logical Investmaent for stakeholders, In fact, reusa
mdats allow stakeholders to directly enaure the
E:Elp-ﬁl:a'.::n af saund h'f'giene- ang sanitization
procedures and te galn greater control ower such
[ s

For .'.Pnr_"l": wiorking conditions that F:-I:l-:na g
empiopes in close contact with othes, WHO
recommends the use of nom-medical masks
which should be weshed frequently

Cleaning and sanitization messuras shoud tike
inbe consideratiom  enviesernental, health, and

sately risks of the preducts and preceduras pul

in place” Far metance, the WHD advises using
tha comect dosage of cleaning and disinfecting
chemicals and checking 1he recommendsec
cperating temperatures of dishwashing/laundny
machine®®

Main tabeswsys:

s [eusles clear and comprehensive protocods
far stail 1o ensure. sucotastul implementation
af hgalth and sanitizmtion procecures

= Safery and hygiene ara critical for both single-
use and reuse models

*  Reuse models allow stakeholders 1o directly
ensure the applicatan of scund hygiane
and ganitization procacunee, gai:n :J'IH graater
contrel ower such procasses

#  Ensure that tzff use single-use ghowesy masks
solaly when it 5 necessary from a health-
r\r.-Ea.h-..'J :nﬂr.-.Fe:rrl.'e

= |mplement practiess for sound management
of chamical products ta Evoid impacls on
human haakh (sta¥ and Juests] and the
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EVALUATE THE USE OF UNAVOIDABLE PLASTIC PACKAGING

AMND ITEMS, ENQUIRE ABOUT THEIR RECYCLABILITY, AND
REASSESS NEEDS ON A REGULAR BASIS

Increased wse of disposable itema puts
edditional pressure on the wasts management
Infrastructure of destinations, often exposed
to the effects of tourism seasanality. This can
also increase costs and labdlity o mansge
waste stregms. When single-use plastic items
of peckagmg are unavaidable, it is acvisable
& give praference to derigns, materal and
formats that can effectively be collected and
recyclad Iocally'?,

The eagagement of suppliers of plastic tems
and packaging on thix topic ks mportant, This
engagement also enhances the understanding
of lecal collastion and mcycling system
challenges and opportunities, in order  to
ensure frwe right cecison-making acconding to
wasts managemeant capabilities/infrastructure
gl the destinstion. Options induede techniquas
fo reduce, sort and saperete [plastic) waste and
fz pravent mixing non-nazardous smd hazardous
wastes,

When cpting for a singla-use plastic packaging
or item, this measure should |:|-n|5r b considerad
temparary and as much as possible be liméited
in tima. In other words, it needs o be ensured
that this decision to use a single-use plastic
packaging ar item s revisited at o previously-
dafined paint in tme, In this way, decisions that
are made amid quickly gening-back-to-business

io address short-term needs can be reassessad
with 2 long-term perpective, as additional
scientific information becomes available.

Main tabeaways:

e If single-use plastic packaging/itemns canmot
o adnided, Give F-fl:-'?n:r:nﬂe 1] rl:l;y-l;lqbll:-'
compastabla plastic andfer  plastic
packegingfitams with recyeled santent

* Lonsder the caprcity of the aveileble wastas
managément  infrastrocture to process
the increased stream of plastic waste in a
sustmnable and elreular manner (recyelabla
o compostable)

*  Reduce, sort, and separate (plastic] waste 1o
evaid mixing with hazardaus washe

= Tregt decisiors to introduce  single-use
F.Iasrin: items anc packaging as WMpEnEy
and raview homg-term coerational nesds an
& regular bass in light of the lntest available
scientific and publie health advics
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ENGAGE SUPPLIERS, WASTE MANAGEMENT PROVIDERS AND
LOCAL GOVERNMENTS TO IMPROVE THE EFFECTIVENESS OF

ACTIONS, COORDINATION AND RESILIENCE

The astablishment of hygiene and safety protocols
by tourism businesoes has reaulted in more eortml
ovar what goes into ther aperations' and rpresants
an opportunity to enhance for establzl whers
rom-gdisient) commundcation  mechanisms  with
suppliers to increase influence and coordination,
thernby mnsuring the application and menitaring of
sudn hyglene and safety protocols. This influence
from tourism business upon supply chains can be
everaged toredece the amount of unnecessary
olastic packeging and tems gong inte bounsm
aperationg, which would need to be sanitized and
propesly disposed of. In the case of rewse modsls,
wian eppropriate, joint protocals can be developed
with suppiers to ensua succeishyl implemeantation
of health and safety measwrea.

Similary, wveazed attention to what toursm
oparaficns genacats as wasts will demand & higher
el ot assurance and revised protocols, Within tha
context of COMID-19 pandemic, an increased flow
of hazardous waste s likely to occur, aspedially inthe
pvant of 3 COVID-19 case. Harsrdous waste has a
higher lighility than other wasta streams, with moee
accountabiiity expected frdm tha waste generator
angd the waste manegement service. The LN
Ermviranmant Programme emphasizes'® the need
for increased soning and separation of wase, in
ordar to gvaid non-harardaus waste baing treated
as‘rnimed with hazardous waste. Furthermore, thens
5 & nead th ncresse engagemant of waste service

pewidars to snsue son-hazardous {plastc) waste
iz collectad and segreqated untl i i recyclad or
pregieiy disposed of

it iz alen adwised that tourien businesiss enhance
coordination with kay melevant sethonties and
DBRTS hazardous  waste,  UNWTO
recormmands 1o “Intmoduce and adapt actionable
and hamonized processes and procedures in line
with puldlic health evidence-oased risk assessment
and ful coordination with relevant public and
private sector partrers. ! This coordination should
lmac to increased nvesTment and Innovation In the
wasle-managemant nfrastruciune,

2 MRGROE

Main takeaways:

= Ephance [or estebligh  where fon-esdstent)
coordinaticn  machanisms  with - supplers
increase Influence and imorove ieformation
flows in order to  ensure .app‘lil;;ta:.r. of
established hyoiena and safety protocols

*  Laverage this influence te reduce the amaunt
of unnecessary plastic padkaging and ftams
gowng inta tourism operatians

¢ |poease  angagement ol waste servie
prowders o ensure non-hazardous iplastic)
wagte & collected and segregateduns] it s
racyclad or propery disoosed of

with  key  relevant

authodlies ard [T to reduce hamardous wase

¢ [Enhance  cofroination

e
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ENSURE OPEN AND TRANSPARENT COMMUMNICATION WITH

STAFF AND CLIENTS

Condistant and transpaarant commaEtcation ia Ky
te successiully mplnmnn: h:,fgian; and gafery
measures and o ebuld trest smong clients. It
is recormmended that communication reflects
afiors 1o wackle plestic pollution In pretecols and
s addressed to staff and partnans. Clear rales and
expectations of staff (and suppliers, where relevant)
en how o reduce plestic use and implement
reuse modals whila comphying with hyglene and
safaty measuras, should be established (e.g. via
Standard Operating Procedures (S0P

It 18 recommendad that toursm  businesses
communicale profoccls to custormers, both
digitally and on afe. Guests sheuld be
informed on how the planned measuras. are
being implemented and advised on ways to
safely make usa of equipmant/itarme (8.0 meke
C|E'E-Fil'|g: timeishles waible: provice Instructions
e dparale watar r:-fl"irg staticng),

Finally, destinations and tourism  businesses
showld report i an open, lransparent, and
consistent manner on the actions taken 1o address
hygeene via an anhanced plastics strategy,

Main takeaways:
* Raflect your effarts to tackle plastic pollution

in protoceds and commenication addrassed
o taff and partners

*  Establish dear roles and expectations of staf
an hioww t5 fedice Flasl;ic wes and im_;ller'nen'.
ragse models whibe L'\l'_'ll'l'l'.ll:"irl‘l'._] with h_l,ugiane
and salely measuras

* Lommunicate to guests an how the plarmed
measses ang being implomentad {a.g. make
clraning timetablas wisible, assign staff to
operate water refiling stetions; el

*  Provide guests with clear recommendations
on  use/hygiens protocols of eguipment
itarme made svallable to them

¢ Raport, In 3 mgorois, wansparent, and
contEant mannear, on tl‘lE aﬂimf. tHEEI'I o]
eddress hygiens wia an enhanced plastics
strateqgy

Accarding to the WHO™ *The SOVID. 19 crisis
has ghown that F"”‘:'P“"E' wii SURROrt avan chifiewlt
poiicies F decisfon-meking 5 Ganspaent,
avidanca-based, snd inclusive, and bas the clesr
aim of protacting their haalth, thedir familles and
theid fiveliboods
intarasts,”

rther than serwing soecial

Taking ambitious action to rmeduce plastic
pollutian, while sstablishing the nght procedures
and assurance machanisms, Can o support
Flr:_'llr:t:.ir'lg kurmaa haalth now and i the future
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FREQUENTLY ASKED QUESTIONS

The follewing examplss build on the multiple
questions and disoussions tourism businessas are
facimg as they prepare 1o restart operations, The
objective of the below FAQ secton is to shed
light an how tourism businesses can achance
with theair ambittan: to tackla plastics podlutian
whan faced with very cancrets quastions coming
from different teams, The :ul‘.-|r:|:| ve of this
FAQ section isn't to provide a comprebengiee
overview of questions that arise whan tourism
Bohods Bre im|::-||:|rr.|:-nri:1§ hl,.gie\.'.-e prq:i:.-u:l;ll-,:_ bt
rather to give examples of weys to apply the
*Recommendations for the tourism sector to
continug taking action on plastie pollation during
COVID-19 recovery™ and thwir endarhing logic

IN THE ROOMS...

I= “wrapping up of the remote control in
plastic film' & wseful sanftizatlon measura?

Plastic film is not sosan tzatian messura [0 and
of itself. If the wrapped-up remate control =
touched by a membar of stafl wha has not
cleaned. their hands, this could become &
point of transmission of COVID.19

Instead of wrapping In plastes, all (ams
available for guesis to use should be properdy
senitized.

Equa‘ly, cdaar procedures shoukd be
develeped to ansure that staff avosd touching
By objects such as remoba contrals with uns
senitized hands.

A a plus, this will aveid the nead o peoparty
disposa of the plastie film, which is a8 ron-
recyelable plastic material,

Wliere ilams st B wrappad in :.';llasl:ii;_,
these too need b Be sanitzed

Should the accommodation providers
return to single-sized amenities, instead
of axisting refillable shampos/fsosp/other

dispensers?

Ling single-sized amenities will mouire
safety protocols from the (1) supplier Lo the
[2} preparation of room for guests and tha
[3) propar digpesal of the contant and plastic

packaging lett behind



Estanlishing deanmg protocols for refillakla
sampoo/soap dispensers can meet kyglana
recjuiremants, whila having more control gvar
the process af (1) r!eun:r.g the dispanzar and

2 TE"Fl”i."Irg it when nacessany and reducing
the burden on waste management pro<esses.
In addition, it is recommended to keep track
of cheaning protocals and communicate those
clearly to guests (e.g. contrdl Bmetables,
vizual alds'tags, . .}

IM FOOD AMD BEVERAGE..

-

Shauld rafillable water stations be taken
out of the cperations?

Selety and hyglens of euse models should
be ensured through thorough sanitizstian
pratocals

Mo matter if it & & singie usa bottls or
rafillable container. amy materialinbjact that
could have been in ouch with & guest or staff
naeds o be progerly sanitized/clesned,
Giumsts may consider bringing their own
refilleble battles to avoid use of single use
plaslrr. btibelies forhimn pm|b|a_! and to have 3
direct mantrel oo sanitization of those

Should restaurants and catering ssrvices
give preference to disposable cutlery to
respact hygiens standards?

At long as dishes, silverware, and glasswane
wers proparly  claanad  and  eanitized,
reuse models should be encouraged ower
disposabla cutiery.

I= double packaging of Toad and beversge
products a recommendable practice from
hygiene parspactive?

Plestic film is not a sanitizalion rressure,
hence double packaging, beyond causing
wasbefud vse of rescurnces, gives a false sense
of security/protection
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